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I N T R O D U C T I O N  
The purpose of this guide is to defne the elements of the university brand 
identity system, state the rules for their use and provide references to assist 
you in their implementation. Examples are shown to serve as models for both 
existing and new design applications. 

Southern Oregon University retains all ownership rights associated with the 
images shown in this publication. This expressly includes the determination 
of the appropriateness of all images, such as how and where these images are 
reproduced and displayed. The standards described herein must be followed 
when reproducing university materials, regardless of where the materials are 
produced or the source of funding. 

If you have a question about the standards or need original  
logo materials, please contact: 

Southern Oregon University 
Department of Marketing and Communications 
Churchill Hall Room 222 
1250 Siskiyou Boulevard 
Ashland, Oregon 97520-5022 

541-552-7246 

Topics addressed in this guide: 

• University Identity 

• Logotype Family 

• Brands within the SOU brand 

• Color Palette 

• Typography Standards 

• Stationery Standards 

• Design examples 
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U N I V E R S I T Y  I D E N T I T Y  

Southern Oregon University’s institutional image and strong brand identity serve as 
important tools to further the university’s strategic goals. The consistency of university 
messages and unifed graphic identity play a key role in the success of this efort. 

Standards have been outlined in this guide to establish the proper use of SOU logos 
thus eliminating confusion and helping to create a stronger image. We encourage 
you to refer to and become familiar with the Style Guide and to apply its rules to any 
communications or materials you develop on behalf of the university. 

Why following the rules set forth in the Style Guide is important: 

• To maintain a consistent image because each communication refects on the 
university as a whole and messages from internal entities build upon one another 
and increase the overall impact. 

• To avoid confusing our audiences by presenting a consistent visual identity so we 
distinguish our institution from our competitors. 

• To show unity of purpose. Visual consistency relays that the university is unifed, 
even while it pursues a wide range of interests, which is an attractive image to 
potential faculty, staf and students. 
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L O G O T Y P E  F A M I LY  

To provide for the needs of a university identity program, a family of related 
marks has been designed. This allows for targeted logo usage while retaining 
the major visual themes of the parent logo, the formal word mark. Each 
mark has its own specifc arena of usage and should be used only when 
appropriate. These usages are outlined in this guide. 

These are the primary logotypes for the Southern Oregon University 
Identity System: 

• Formal Word Mark (horizontal and vertical formats) 

• Ofcial Seal of the University 

• Informal Word Mark 

• Spirit Mark 

• Mascot “Rocky” 

Formal Word Mark 

Horizontal format 

Formal Word Mark 

Vertical format 



6 | S O U B R AN D S TAN DAR DS   

Ofcial Seal of the 
University 

Informal Word Mark 
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Spirit Mark 

Mascot 
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F O R M A L  W O R D  M A R K  

L O G O T Y P E  F O R M  -  S T R U C T U R A L  

The primary element of identifcation for Southern Oregon University is the formal 
word mark (logotype). Its purpose is to establish the identity and attain easy recall and 
recognition for the university in a competitive graphic environment. 

The logotype has the following distinguishable characteristics: 

• The initials “S” and “O” are placed above a unique “U” and connected by two rules. 

• The word “Southern” is set in upper and lower case defning the regional aspect of 
the university. 

• The descender of the “R” character in the word “UNIVERSITY” has been ofset to a 
lower baseline. 

The specifc visual relationship of the letter forms of the logotype are fxed and may 
not be altered in any way. Due to physical size limitations, both horizontal and vertical 
confgurations are provided. The structure of the SOU logotype as illustrated in Figure 
1 and Figure 2 are the only approved and acceptable structures. 

Figure 1 

Figure 2 
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F O R M A L  W O R D  M A R K  

Figure 3 

L O G O T Y P E  F O R M  -  S T R U C T U R A L  D O N ’ T S  

Figure 3 represents some examples of alterations considered unacceptable. 

The logotype may never be redrawn, reconstructed or altered in any way, nor 
may any other letter forms or styles be substituted for it. 

Special photographic or “efect” treatments such as outlines, italicizing, 
curving, rotating, tapering, compressing, expanding, distorting and 
perspectives may not be utilized. 
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F O R M A L  W O R D  M A R K  

Figure 4 

Figure 5 

Figure 6 

L O G O T Y P E  U S A G E  -  C O L O R  P A L E T T E  

The approved colors, Pantone 186 red and black, are an integral part of the 
identifcation system. 

White is a passive color in the design. 

The acceptable color usage of the logotype as follows: 

Pantone 186 and Black on light background to be used when printed on white (Figure 
4) or light-colored background. (Figure 5) 

White and Black on red background (Figure 6). The logo should never appear on any 
red background than Pantone 186. 

Note: Color blocks here are only to show logo in reverse. 
Containing blocks are never part of the logo’s design. 
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Pantone 186 and White on dark background to be used when printed on 
black (Figure 7) or dark-colored background. (Figure 8) 

Figure 7 

Figure 8 

4-color process background usage: CMYK 100 MAG / 100 YEL / 10 BLK on light 
background (fgure 9) and CMYK 100 MAG / 100 YEL / 10 BLK on dark background 
(fgure 10) NOTE: Examples show Drop Shadow applied at 99% opacity, ofset 0p1 
to right and bottom, sized 0p2, with Blending Mode set on Multiply. 

Figure 9 

Figure 10 
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F O R M A L  W O R D  M A R K  

Figure 11 

L O G O T Y P E  U S A G E  -  C O L O R  P A L E T T E  D O N T ’ S  

Figure 11 represents some examples of color usage considered unacceptable for 
impeding the logotype’s dominant presence and readability. 

Pantone 186 and Black logo should never appear printed on a background which has 
an equivalent value darker than 50% black 

The logo should never appear printed on a textured background 

Pantone 186 and White logo should never appear printed on a background which has 
an equivalent value lighter than 30% 

The logo should never appear as a background for overprinting or as a background 
pattern of any kind. 

•TODAY’S CAMPUS EVENTS• 

Pantone 186 and Black logo should never appear printed on a background which has 
an equivalent value darker than 50% black 

Pantone 186 and White logo should never appear printed on a background which has 
an equivalent value lighter than 30% 

The logo should never appear printed on a textured background 

The logo should never appear as a background for overprinting or as a background 
pattern of any kind. 
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F O R M A L  W O R D  M A R K  

L O G O T Y P E  U S A G E  -  S I N G L E  C O L O R  

The logo should not appear printed in a single color other than black. There 
are two exceptions to this standard: 

#1 Situations that are unavoidable due to mechanical limitations such as 
printing an architectural blueprint. 

#2 Printing the logotype in an unconventional manner such as stone signage 
or gold jewelry. In these cases, the entire logotype is to be printed as a 
solid or fair representation of the color version. 

IMPORTANT: The usage of color is strictly limited to the acceptable usages 
described in this section. Colors may never be transposed between elements 
of the logotype, nor may other colors be substituted for them. 

Figure 12 

Black and 50% Black on white background (Figure 12) The entire logotype 
prints in black when necessary. Pantone 186 red is represented by a 50% 
screen of black. 

Reversed to White (Figure 13) The entire logotype reverses out of a color or 
image to White when necessary. Pantone 186 red is represented by a 50% 
screen of black. When reversing out of red, see instructions on Figure 6. 

Figure 13 

Note: Black block here are only to show logo in reverse. 
Containing blocks are never part of the logo’s design. 
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O F F I C I A L  S E A L  O F  T H E  U N I V E R S I T Y  

L O G O  U S A G E  

The ofcial seal of the university has been designed for the purpose of authentication. 
Usage is strictly limited, and should be protected above all other marks as exclusive. 
It represents the authority and authenticity of Southern Oregon University as an 
institution of higher education. 

The logo has the following distinguishable characteristics: 

• The unique SO - U Informal Word Mark. 

• Two feathers symbolizing location and heritage 

• The inset date 1872 - the date of establishment for SOU 

These three features represent qualities of tradition, authority and the integrity of 
the university. The specifc visual relationship of the letter forms of the seal are fxed 
and may not be altered in any way. The structure as illustrated in Figure 14 is the only 
approved and acceptable use. 

Figure 14 

IMPORTANT: The seal should never appear printed in an informal setting or where 
the standards are not protected. The seal should not be reproduced at a size smaller 
than 1” in diameter The usage standard for the Seal is strictly limited to the acceptable 
examples displayed in Figures 15 through 19. It may never be redrawn, reconstructed 
or altered in any way, nor may any other letter forms or styles be substituted. Special 
photographic or distortion treatments such as outlines, italicizing, curving, rotating, 
tapering and perspectives may not be utilized. Refer to Formal Word Mark Figures 3 
and 11 for examples considered unacceptable. 
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O F F I C I A L  S E A L  O F  T H E  U N I V E R S I T Y  

C O L O R  U S A G E  

The approved colors, Pantone 186 and black, are integral part of the 
identifcation system. White is a passive color in the design that comes to the 
forefront in some applications. The acceptable color treatments of the logo 
are as follows: 

Pantone 186 and Black on a White 
Background (Figure 15) This seal is to be 

Figure 15 used when printed on white or light-
colored background 

Black on White Background (Figure 16) 
This seal is to be used when printed on 

Figure 16 white or light-colored background. The 
red elements are represented by a 50% 
screen of black 

Figure 17 

Blind Embossed, Foil or Metal (Figure 
17) This seal art is to be used when 
physically embossing or stamping 
into ofcial archival documents. The 
seal may be reproduced in metal foil 
for heat stamping, or cast in metal for 
plaques or for jewelry. 

Watermark (fgure 18) All elements are 
20% black This seal is provided for the 

Figure 18 purpose of simulating a watermark on 
ofcial documents. 
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I N F O R M A L  W O R D  M A R K  

L O G O  U S A G E  

The secondary element of identifcation for Southern Oregon University is 
the informal word mark (logo). Its purpose is to support the brand identity 
and achieve easy recognition for the university in a competitive graphic 
environment. 

The logo has the following distinguishable characteristics: 

• The initials “S” and “O” are placed above a unique “U” and connected by 
two rules. 

The specifc visual relationship of the letter forms of the logo are fxed and 
may not be altered in any way. The structure and colors of the SOU logo as 
illustrated in Figure 19 are the only approved and acceptable structure and 
colors. 

Figure 19 

Note: Color blocks here are 
only to show logo in reverse. 
Containing blocks are never 
part of the logo’s design. 

IMPORTANT: The usage standard for the Informal Word Mark is strictly 
limited to the acceptable examples displayed in Figure 15. Colors may never 
be transposed between elements of the logotype, nor may other colors 
be substituted for them. It may never be redrawn, reconstructed or altered 
in any way, nor may any other letter forms or styles be substituted. Special 
photographic or distortion treatments such as outlines, italicizing, curving, 
rotating, tapering and perspectives may not be utilized. Refer to Formal Word 
Mark Figures 3 and 11 for examples considered unacceptable. 
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S P I R I T  M A R K  

Figure 20 

L O G O  U S A G E  

The spirit mark of the university has been designed to give the student 
body an informal mark that serves as a rallying point, and a unifying visual. 
Its purpose is to support the brand identity of the university’s athletic 
department. 

The logo has the following distinguishable characteristics: 

• The descender of the “R” character has been ofset to a lower baseline - 
matching the “R” of the university’s formal word mark. 

• The characters are connected by a bold black outline 

• Southern Oregon University is spelled out in full and aligned with the 
descender of the “R” character 

The specifc visual relationship of the letter forms of the logo are fxed and 
may not be altered in any way. The structure of the Raiders logo as illustrated 
in Figure 20 is the only approved and acceptable structure. 

IMPORTANT: The usage standard for the Spirit Mark is strictly limited to 
the acceptable examples displayed in Figure 20. It may never be redrawn, 
reconstructed or altered in any way, nor may any other letter forms or 
styles be substituted. Special photographic or distortion treatments such as 
outlines, italicizing, curving, rotating, tapering and perspectives may not be 
utilized. Refer to Formal Word Mark Figures 3 and 11 for examples considered 
unacceptable. 
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S P I R I T  M A R K  

L O G O T Y P E  U S A G E  -  C O L O R  P A L E T T E  

The approved colors, Pantone 186 red and black, are an integral part of the 
identifcation system. White is a passive color in the design. The acceptable 
color usage of the logotype as follows: 

Figure 21 

Figure 22 

Pantone 186 and Black on light background to be used when printed on 
white (Figure 21) or light-colored background. (Figure 22) 

Figure 23 

Figure 24 

Pantone 186 and Black with white rule outline on red background (Figure 23), 
and on black background (Figure 24). The logo should never appear on any red 
background than Pantone 186 or CMYK equivalent. 
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S P I R I T  M A R K  

L O G O T Y P E  U S A G E  -  S I N G L E  C O L O R  

The logo should not appear printed in a single color other than black. There 
are two exceptions to this standard: 

#1 Situations that are unavoidable due to mechanical limitations such as 
printing an architectural blueprint. 

#2 Printing the logotype in an unconventional manner such as stone signage 
or gold jewelry. In these cases, the entire logotype is to be printed as a 
solid or fair representation of the color version. 

IMPORTANT: The usage of color is strictly limited to the acceptable usages 
described in this section. Colors may never be transposed between elements 
of the logotype, nor may other colors be substituted for them. 

Figure 25 

Figure 26 

Note: Color blocks here are only to show logo in reverse. 
Containing blocks are never part of the logo’s design. 
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Mascot on white 

Mascot on black 

Mascot on red 

T H E  S O U T H E R N  O R E G O N  U N I V E R S I T Y  
R A I D E R  S P I R I T  M A R K  

Our spirit mark is a simple, powerful graphic intended for use in consistent fashion. 
The mark may be used as shown on white or a background color; however, the 
mark must always be used with its custom border shape when placed on any 
background other than white. This border is built into the electronic fle—by using 
the correct EPS fle, whenever the mark is placed on a background of any kind, the 
border will be present. The border is always white. These guidelines apply to print 
and electronic media, as well as clothing and memorabilia applications. Please 
help us maintain an exciting and consistent identity by using our Raider in the way 
it is intended. Thank you! 
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A P P R O V E D  S P I R I T  M A R K  A N D  
W O R D M A R K  C O N F I G U R AT I O N S  

Spirit Mark with Wordmark 
on white 

Spirit Mark with Wordmark 
on red 

Spirit Mark with Wordmark 
on black 
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E X A M P L E S  O F  I M P R O P E R  M A S C O T  U S E  

The Raider always fies in 
white skies, the built-in 

border assures this. 

The Raider is built from 
shapes, and doesn’t need 

lines . 

The Raider is never 
presented in the negative. 

The Raider has a 
customized white border 

built into its original fle 
(see page 20). Any border 

or outline efect such 
as what is shown here 

indicates that the wrong 
fle is being used. 



  

 

E X A M P L E S  O F  I M P R O P E R  M A S C O T  U S E  

The Raider always fies 
straight. 

Never distort the 
proportions of the Raider. 
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The Rocky graphic is 
appropriate for use in 

materials relating to 
school spirit and Raider 

athletics, not academics 
or SOU administration. 

When in doubt, check with 
the Marketing Ofce on 

implementing this asset. 

R O C K Y  T H E  R A I D E R  S O U  M A S C O T  

The SOU Rocky Raider Mascot is a graphic representation of our 
university symbol, the red-tailed hawk. 

Having a polished graphic of Rocky allows the mascot to appear on 
SOU promotional materials. 

1) The graphic represents Rocky as a friendly, approachable 
character embodying school spirit, health, and a positive, 
optimistic attitude.  

2) Rocky refects the natural coloring of the red-tailed hawk  
while also clearly sporting SOU colors of red, black, and white. 

3) The mascot wears the Raider and SOU logos to fully support the 
SOU brand and identity wherever the mascot appears. 
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The Rocky graphic has a 
built-in white “standof” 

form that allows placement 
on colored backgrounds. 

Rocky can be used facing 
left or right for layout 

fexibility 



  

 

 

 

R O C K Y  T H E  R A I D E R  A D D I T I O N A L  
D E V E L O P M E N T S  

Two new versions of Rocky the Raider have been in recent 
development and are set to take fight. Rocky can now be deployed 
soaring from left to right, or swooping of the page or out of the 
screen. Yo Rocky! 
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R  O  C  K  Y  T  H  E  R  A  I  D  E  R  
M  A  S  C  O  T  C  O  S  T  U  M  E  

The SOU mascot costume has also 
been updated to refect the new Rocky 
design—look for him at Raider athletic 
events, campus activities, and of course 
the Homecoming and Fourth of July 
parades! 

Please check with 
SOU Marketing for proper 

use of the Rocky Raider 
Mascot graphic. 
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O T H E R  L O G O S  T H AT  S U P P O R T  
S O U  G R A P H I C  I D E N T I T Y  

Many vital programs make up the diverse totality that is Southern Oregon 
University. Here are some examples of sub-brands that continue to present a 
consistent look and feel to the public (Figure 27.) 

Figure 27 

MENTOR 
PROGRAM 

SOUTHERN OREGON UNIVERSITY 

SERVICE 
CENTER 

These logos have been created by the SOU Marketing Ofce and show program 
diferentiation while maintaining brand continuity. 

When developing sub-brands, consideration is given to : 

1) school colors (red, black, and white) 

2) typography (Futura in various weights) 

3) dynamic simplicity (clean forms, careful spacing and alignment) 

4) visual compatibility with existing approved SOU branding 



M O R E  O N  S U B - L O G O S  

Figure 28 

There are times when red and black are counter-intuitive to a program’s 
message. Figure 28 shows some examples of color variation that maintain 
brand consistence through typography and approach. These logos rely on 
use of the Futura typeface to echo the SOU brand and avoid sending mixed 
messages. 

LANDSCAPE 
SERVICES DEPARTMENT 
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S TAT I O N E R Y  

Letterhead utilizes the Formal Wordmark in the horizontal format. You may order 
pre-printed stationery from SOU Print and Copy Services. Print and Copy will ensure 
your information is typeset according to brand standards. The letterhead is available in 
color and black only versions. 

You may also request an MS Word doc with your department information included 
as header and footer with correct logo and typography. Please contact the Marketing 
Ofce with Word stationery requests. 

MARKETING  

April 11, 2016 

Dear Reader, 

Quiam ex elisqui omnis saectio to ipsa vella doluptu rehenient odic toresed quisi doluptatet 

pre consequi vollandenda qui custio bernatis dusda veliquature ex et de nimo moloris ut 

exera voloreres assum ut audae. Apienia ecepre, quidem nonemperum iunt officiunt occus, 

ipsantionse omni debit eatemposti in porposs itatur res aut aspersp erchic te nit, si tem 

idigenis et, unt estis es eat accuptus, sapitamendem iunt. 

Agnitatur, simus eatur aut invendi omni nihillacium eosam voluptumet quideribus. 

Agni dici del ium rerfernatur, tection sequissit offictur molorecte asperum quunto to 

officius magnis reribus, ommoluptur aceprov itiusa pratur sitatet acid expel incienecus, 

volorem net quae re ene que sa sim everit labor apel exceptio. Lecus net ius et aut asit fuga. 

Et odicianda dia iliqui to comnis sam faccabo rpores ratiistes dolendebit aspicitiae. Obis 

ipsum esequi sequaes dolorem volut que re num repel eium, volum que rerere volum nit ut 

rehenit, volupta dolut eost aliqui consentem reprepuda quam escias restotatur? 

Pienia ecepre, quidem nonemperum iunt officiunt occus, ipsantionse omni debit 

eatemposti in porposs itatur res aut aspersp erchic te nit, si tem idigenis et, unt estis es eat 

accuptus, sapitamendem iunt. 

Sincerly, 

Nicolle Aleman 

Director of Marketing 
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E N V E L O P E S  A N D  B U S I N E S S  C A R D S  

Envelopes and business cards utilize Formal Wordmark in the horizontal format. 
You may order pre-printed envelopes and cards from SOU Print and Copy Services. 

Ofce of Marketing and Communications 

Churchill Hall Suite 222 

1250 Siskiyou Boulevard 

Ashland, OR 97520-5043 
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T Y P O G R A P H Y  

The SOU Ofce of Marketing and Communications uses two main typefaces 
(fonts) for all print materials. These are augmented with additional accent 
typefaces that change periodically to refect design trends and brand 
messaging. 

Myriad Pro is the Sans Serif typeface for Southern Oregon University. This 
book is set primarily in Myriad Pro. Here is the Myriad Pro Type family: 

Figure 31 

Figure 32 

Figure 33 

Myriad Pro Light 
Myriad Pro Light Italic 
Myriad Pro Regular 
Myriad Pro Italic 
Myriad Pro Semibold 
Myriad Pro Semibold Italic 
Myriad Pro Bold 
Myriad Pro Bold Italic 
Myriad Pro Black 
Myriad Pro Black Italic 

Myriad Pro Light Condensed 
Myriad Pro Light Condensed Italic 
Myriad Pro Condensed 
Myriad Pro Condensed Italic 
Myriad Pro Semibold Condensed 
Myriad Pro Semibold Condensed Italic 
Myriad Pro Bold Condensed 
Myriad Pro Bold Condensed Italic 
Myriad Pro Black Condensed 
Myriad Pro Black Condensed Italic 

Minion Pro is the Serif typeface for Southern Oregon University. Here is the 
Minion Pro Type family: 

Minion Pro Regular 
Minion Pro Italic 
Minion Pro Semibold 

Minion Pro Bold 
Minion Pro Bold Italic 

Minion Pro Semibold Italic 
Current accent typefaces for SOU Branding are: 

Museo 100 
Museo 100 Italic 
Museo 300 
Museo 300 Italic 
Museo 500 
Museo 500 Italic 
Museo 900 
Museo 900 Italic 

NOTE: Futura is to be used only for logos that ft within the SOU brand,  
as well as assorted signage and display applications. It is not used for  
text type. 

Futura Medium / Futura Bold / Futura Extra Bold 
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C O L O R  

Southern Oregon University school colors are red and black. Marketing and 
Communications uses these colors predominantly, while featuring an additional 
palette of support colors to help tell the SOU story. 

Figure 34 

Raider Black: 
CMYK values 

20 cyan, 20 mag,  
20 yel, 100 blk 

Light Green: 

CMYK values 

40 cyan,  

100 yel, 10 blk 

Figure 35 

Dark Green: 

CMYK values 

50 cyan, 100 yel, 

40 blk 

Raider Red: 
Pantone Matching System 

186 or CMYK values 100 
mag, 100 yel, 10 blk 

Light Blue: 

CMYK values 

20 cyan, 25 blk 

Dark Blue: 

CMYK values 

100 cyan, 10 mag, 

40 blk 

Gold: Orange: Dark Red: Brown: 

CMYK values CMYK values CMYK values CMYK values 

15 mag,  40 mag,  100 mag,  60 mag,  

75 yel, 10 blk 100 yel, 20 blk 100 yel, 40 blk 100 yel, 70 blk 
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2 0 2 2  B R A N D  A E S T H E T I C  

The brand for 2022–23 makes full use of traditional SOU colors, as well as 
display typography that refects both the creative arts and more linear or 
science-based programs. Our story is well told with the help of a library of 
new photographs sourced by the Marketing and Admissions teams. Also new 
to this years materials is the use of stylized QR codes giving readers fast access 
to our online presence. Support colors still make full use of the SOU brand 
pallette, but Raider Red and Black are the heavy lifters. 

Figure 36 

STUDENTS ACADEMICS 

LEADERSHIP 

BEGINS HERE 

ASHLAND COMMUNITY 

We’re always impressed by our students! Year after year, we welcome conscientious, 
resourceful, and caring individuals into the Raider family. Students come from all over the US, 
its indigenous communities, and its territories as well as many other countries. Some students 
are outdoorsy and some prefer Esports. Some students feel at home on stage and some in a 
lab. But if you’re seeking challenge, connection, a balance of work and play, or opportunities 
for making a difference, we’re happy to help you find your niche at SOU. 

SOU builds upon our liberal arts and science offerings every year, adding innovative and 
high-demand degree programs that appeal to your curiosity and ambition. From the first 
meeting with an advisor to the final capstone project, SOU will inspire your big ideas and 
critical thinking, while preparing you for professional success. Eighty-five percent of our 
graduates find jobs in their chosen field or go to graduate school after receiving their degree. 
View the major, minor, certificate, and microcredential choices at sou.edu/academics. 

SOU’s main campus is located in vibrant Ashland, Oregon. Selected as a top 10 finalist in 
Outside magazine’s search for the “Best Town in America”, Ashland is home to a rare blend 
of tourism, entertainment, entrepreneurship, and breathtaking outdoor experiences. With 
four distinct seasons and 200+ days of sunshine per year, the southern Oregon region is full 
of opportunities to enjoy the arts, shop, dine, and explore nature while hiking, biking, rock 
climbing, skiing, or whitewater rafting. Whether you’re a foodie, adventurer, music lover, or 
theatre buff, you’ll love it here! 

With national recognition for EDI leadership, we are growing in our commitment to being a 
place where everyone belongs. SOU actively strives to create an atmosphere of inclusion, 
creativity, sustainability, and connection for our student body of 5,100. There are 60+ student 
organizations to choose from (or create your own!) based on your major, hobbies, interests, or 
causes close to your heart, and 150+ annual events to enjoy. Join intramural or club sports, or 
share your Raider school spirit with friends at the games of SOU’s 19 varsity teams. We’d love 
to see you build bonds for life! 

SOU LE ADERSHIP LESSONS •  Make decisions. Build a network. SOU LE ADERSHIP LESSONS •  Find your passion. Stay focused.

SOU LE ADERSHIP LESSONS •  Explore. Be observant.
A B O U T  A S H L A N D  

SOU LE ADERSHIP LESSONS •  Find common ground. Nurture relationships. 

S T U D E N T  L I F E  

I N C LU S I O N  

AC A D E M I C S  

P L AY L I S T  H E A R  F R O M  L I N N E A  

Inside poster 
spread from 
2022 Admissions 
Initial Contact 
Brochure 
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T H E  S O U  B R A N D  I N  T H E  W I L D  

LE ADER SH IP  BEGINS  H ERE 

Cover and pages from 2022 
Admissions Viewbook 

DEGREE 
PROGRAMS AND 
CERTIFICATES 

TRANSFERRING TO SOU? 
Our Transfer Specialist Can Help! 

M A  J O  R  S  
If ofered, concentrations are listed under the corresponding 
major. 

• Participates in the three-year Accelerated Baccalaureate 
Degree Program 

• Participates in the three-year Jackson/Josephine Pledge 
Program 

• Degree Completion Program requires special admission 

• Online options are available, which may include specifc 
courses only, partial degree completion, or a 100% online 
degree 

BA C H E L O R O F A R T S 
O R S CI  E  N CE 
Art 
Biology 
Business Administration ••• 

Accounting, Hospitality & Tourism Management, Marketing 
Chemistry

 Biochemistr y, Chemistry, Forensic Chemistry 
Communication •• 

Communication Studies, Social Media & Public Engagement 
Computer Science •• 
Criminal Justice ••• 
Digital Cinema •• 
Early Childhood Development •• 
Economics •• 
Education Studies ••• 
Emerging Media & Digital Arts •• 
English •• 
Environmental Science & Policy 
Financial Mathematics 
Gender, Sexuality, & Women’s Studies •• 
Health & Physical Education •• 
Healthcare Administration 
History •• 
Human Services • 
Innovation & Leadership • 
Interdisciplinary Studies 
International Studies •• 
Management 
Mathematics •• 
Mathematics – Computer Science 
Mathematics - Honors 
Music 
Music Industry & Production NEW 

Nursing (ofered via OHSU) 
Outdoor Adventure Leadership •• 
Political Science •• 
Psychology ••• 
Sociology & Anthropology •• 
Spanish Language & Culture •• 
Sustainability 
Sustainable Tourism NEW 

Theatre 

BA C H E L O R O F 
A PPL I  E  D S C I  E  N C E 
Management • 
BA C H E L O R O F F I  N E A R T S 
Art 
Creative Writing •• 
Theatre 

Design, Management/Direction, Performance, Technology 

BA C H E L O R O F M U S I  C 
Music 

M I  N O  R S  
Applied Statistics 
Art 
Art History 
Biology 
Business Administration 

Chemistry 
Communication Studies • 
Computer Science 
Creative Writing 
Criminal Justice 
Digital Cinema 
Digital Journalism 
Early Childhood Development 
Economics 
Education 
Emerging Media & Digital Arts 
English 
Environmental Science & Policy 
Esports Management 
Ethnic & Racial Studies NEW 

Gender, Sexuality, & Women’s Studies 
Health Promotions 
History 
Hospitality & Tourism Management 
International Studies 
Latin American Studies 
Marketing NEW 

Mathematics 
Mathematics Education 
Military Science 
Music 
Musical Theatre 
Native American Studies 
Outdoor Adventure Leadership 
Philosophy 
Philosophy & Ethics 
Political Science 
Psychology 
Rhetoric & Reason 
Screenwriting NEW 

Shakespeare Studies 
Social Justice 
Sociology & Anthropology 
Spanish 

C E  R  TI  F  I  C  ATE S  
Accounting • 
Applied Finance and Economics 
Business Information Systems • 
Cultural Resource Management 
Cybersecurity 
Documentary Production 
Environmental Communication NEW 

Geospatial Science NEW 

Holistic Education 
Interactive Marketing and  

E-Commerce 
Management of Human 

Resources 
Music Industry 
Native American Studies 
Nonproft Management 
Reading Intervention Endorsement 
Regional Studies and Applied Research 
Restorative Justice NEW 

Sound Design 
Sport and Recreation Management NEW 

Sustainability Leadership 
Sustainable Tourism 
Teaching ESOL 
Transgender Studies 
Wine Business 

PR E - PR O F E S S I  O N A L PR O G R A M S 
Pre-professional programs of one to four years are 
available in the following areas to students intending to 
transfer to professional schools.* 

Chiropractic Medicine 
Dental Hygiene 
Education 
Law 
Medical Technology 
Medicine and Dentistry 
Occupational Therapy 
Optometry 
Pharmacy 
Physical Therapy 
Physician’s Assistant 
Psychology, Counseling, Social Work, 

or Human Service 
Veterinary Medicine 

* S ome o f these p rograms are ofered in cooperation 
with various professional schoo ls and institutions. 

M I  CR O CR E D E N T I  A L  S NEW 

Choose from over 30 microcredentials to build your skill 
sets. Visit sou.edu/microcredentials 

GR ADUATE DEGREES 
Our graduate degree options can be found at sou.edu/ 
gradstudies. 
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SOU LE ADERSH P LESSO NS 
Have a v on. Take in a ve 

A D M I S S I O N S @ S O U . E D U  • 8 5 5 - 4 7 0 - 3 3 7 7  

S O U . E D U / A D M I S S I O N S  

Find @souadmissions on 

R E Q U E S T  I N F O  V I S I T  U S  A P P LY  

S out hern Oregon Uni vers ity is com mit ted to pro v idi ng e qual o p p ortunit y in its recrui tment, ad missi ons, edu cati onal p rograms, a cti v itie s, and emp loym ent witho ut discrimination o n the basis o f ag e, disability, 
national origi n, race, color, mar ital s tatu s, r eligion, gender, or sexual o ri entation. For a ny equi ty relate d con ce rns, in clu d ing Ti tle I X , pl ease co ntact Ang ela Fleisch er, Dire cto r of Equity Grievance/ Title IX Co ordinat or at 
equit ygrievance@s ou.edu. 

SOU is ranked as one of the 30 Most Affordable Colleges in the Pacific Northwest 
(College Values Online). In 2021-2022, 75% of our students received financial aid, 
including loans, grants, and work study, and 75% received scholarships. We awarded 
over $62 million in financial aid and more than $28 million in scholarships! The key 
to “Raider Aid” is the FAFSA, so don’t forget to submit it at fafsa.gov using our code 
#003219. SOU also has tuition discount options, such as the Western Undergraduate 
Exchange (WUE), which saves over $13,500 per year. 

AFFORDABILITY 

F I N A N C I A L  A I D  

S O U  A N D  U S E  
A  C K N O W L E D G E M E N T  

W U E  

LE ADE R SH I P  BEG I NS  H E RE  

SOU LE ADERSHIP LESSONS > Identify resources. Plan ahead.

Room & Board 

$15,807 

2022 – 2 02 3 D I R EC T  CO S T S 

Tuition & Fees 

$16,416 
WUE States 

$11,691 
In-State 

$30,051 
Non-Resident 

2022 – 2023 INDIRECT COS T S 

Personal 

$1,500 
Books & Supplies 

$999 
Transportation 

$999 
T  U  I  T  I O N  C  A  L  C  U  L  AT  O R  

A B OU T T H E S E NUM BE R S 
We’re showing you the cost of attendance for a full-time undergraduate student for the academic year 
(fall, winter and spring terms). Divide the totals by three to fgure out the cost of a single term. 

This tuition estimate is based on a schedule of at least 15 credits per term for three terms (academic 
year), for a total of 45 credits per academic year. 

Rates are $209 per credit hour for Oregon residents, $617 for non-residents, and $314 for Western 
Undergraduate Exchange (WUE). 

We’ve included the mandatory fees of $2,286 per academic year in the Tuition and Fees estimate. 

Room and Board costs are for double-occupancy in Shasta Hall with a red or black meal plan. Other 
residence and meal plan options are available. 

Your actual costs will vary based on credit load, room and board choices, state of residence, personal 
expenses, and travel habits. Your total cost may difer from these estimates. 

The numbers shown here are true and correct at the time of publication, but may be subject to change. 

2022-2023 ESTIMATE D COST O F AT TENDANCE 

T  R  A  N S F  E  R  

Outside panels from 2022 Admissions Initial Contact Brochure. The 
8-panel brochure unfolds from 9” x 6” to the 18” x 24” poster on 
the facing page. 
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Leadership 
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Campaign 
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wue 
CALIFORNIA 

Residents of California will automatically receive the 
Western Undergraduate Exchange (WUE) tuition rate upon 

admission to SOU—a savings of over $13,500! 

sou.edu/wue 

IN PARTNERSHIP 

WITH THE  In-State Tuition 
NORTH STATE FOR NORTHERN  

PROMISE CALIFORNIA RESIDENTS 

JOIN US FOR PREVIEW DAYS 
November 18, 2022 > February 17, 2023 > April 7, 2023 

sou.edu 

Raider Softball 
2020 and 2021 NAIA National Champions 

San Francisco 49ers Program and Seattle 
Seahawks Program Ad 2022 

Admissions Mascot Die Cut Stat Card 2022 

Admissions Postcards 2022 

Leadership Begins 

HERE 
Confdence is rooted in the challenges you meet. At Southern Oregon 

University, we know the strength of spirit it takes to aspire to a 
college career is no small thing. We’ll help you channel that strength 
and amplify it while you go the distance on your academic journey. 

With 103 degrees, minors, and certifcates to choose from, SOU is 
poised to support every Raider as they rise to their challenge. 

Schedule a campus tour or counselor visit today. 

Travel Southern Oregon Magazine Ad 
2022 
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Admissions Hawk Walk Self-Guided Tour Booklet 

  

 

 

  

 
 

   

welcome! 
GREE TINGS FROM SOUTHERN OREGON U N I V E R S I T Y !  

We are excited to welcome you to our beautiful campus. Situated on 175 rolling  
acres in the heart of Ashland, SOU is proudly ranked by the Princeton Review as one 
of the top environmentally sustainable universities in the country. Surrounded by 
snow-capped mountains, white water rivers, and expansive wilderness areas, the  
lively entertainment community of Ashland is one of the most desirable places to  
live in America. 

At SOU, we pride ourselves on being student-centered and inclusive. Small intimate 
classes and strong personal relationships between students, faculty, and staf provide  
a strong foundation for student success. Our students gain practical experience 
through hands-on research projects, internships, civic engagement, volunteer 
opportunities, and capstone projects connected with our culturally rich community 
and unique bioregion. 

During your visit we want you to get to know us, and we’d like to get to know you.  
Ask questions, explore campus, and discover the opportunities that await you at SOU. 

We warmly welcome you to the Raider community! 

SOU ofers a vibrant 
community that is located in 
one of the most picturesque 
valleys on the west coast. 

T  E  A L H A  M  N  E  R  > N O R  T  H B  E N  D,  O R  E G  O N  

B U S  I N E S S A D M I N I S  T R AT I O N , C L A S  S  O F 2019 

M B A ,  C  L  A S S  O F  2023 

S O U . E D U  

Admissions Campus Welcome Letter 2020 
Cover 2022 

150 Year 
Anniversary 
Boulvard 
Banners 2022 

S I N C E  1872 S I N C E  1872 
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Log into snapchat, 
take a pic of 
this image, and 
you’ll follow us 
automatically! 

S O C I A L  M E D I A  

SOU Marketing maintains signifcant outreach in social media, often 
employing the same look as other SOU external branding, across platforms 
such as Facebook, Twitter, Instagram and Snapchat. You can follow us at the 
these handles, and/or contact the Marketing ofce if you need help creating a 
social media graphic or campaign. Please email alemann@sou.edu for a copy 
of the SOU Social Media Guidelines Handbook. 

twitter.com/@souashland 

instagram.com/accounts/login/souashland 

facebook.com@souashland 

snapchat@souashland 

thank you! 
We hope this guide helps you understand the importance of—and our 
committment to—the SOU brand as a key component in making sure the 
world knows the best and brightest our university has to ofer. Please stop by 
our ofce if you have any questions, or projects we can help you realize. 

Department of Marketing and Communications 
Churchill Hall Room 222 
1250 Siskiyou Boulevard 
Ashland, Oregon 97520-5022 

541-552-7246 
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brand 

Ofce of Marketing and Communications 
1250 Siskiyou Boulevard 

Ashland, Oregon 97520-5022 
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